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This year, China Home Textile Association, The Sub-Council of
Textile Industry, CCPIT and Messe Frankfurt (HK) Ltd introduce

the 2023 - 2024 trends at Intertextile Shanghai Home Textiles.
Nelly Rodi (international trendsetter) headed a trend commit-
tee mixing different fields of expertise in order to gain the

finest comprehension of international lifestyle forecasts. The

committee comprises three expert fields: a Trendsetter, two

Interior Designers, and a Fashion Designer who conducted

meetings together, which were lead by NellyRodi™ Agency.
During these brainstorming sessions, each expert shared their
knowledge, their inspirations and exchanged their visions of
trend evolutions considering consumer demand, the retail

experiences, contract markets and new technologies. To offer
the most suitable trends for this forum, Nelly Rodi decided to

merge expert creative visions with sociological insights from

a NellyRodi™ Agency international consumer study. This new
methodology led to the definition of this year’s three trends

themes that Messe Frankfurt (HK) Ltd and Nelly Rodi are happy
to present to you!
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NELL
Ml

Trendsetter (France)
BREMER ((RE)

16 While studying both interior and industrial design
at the Ecole Camondo in Paris, Vincent Grégoire also
found the time to work on a number of scenographic
creations, accessories for fashion designers and
advertising visuals. Artistic director and designer
of exclusive products for decorator Agnés Comar,
he joined the NellyRodi™ Agency in 1991, where he
became the driving force behind the early and rapid
development of the NellyRodi™ Lifestyle Department.
Extremely committed to his clients, he travels the
world in search of the latest trends, markets and
consumers.
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Ik Nelly Rodi is the founder of the well-known and

leading international forecasting agency specialising

in the analysis of consumer lifestyle demands. After

37 years of recognised expertise on colours and fab-
rics for interior and fashion fields, she advises many
leading companies or fairs, from luxury fields to more

volume companies. Today, the NellyRodi™ Agency is

an international leader, represented in 17 countries,
in forward-looking information for all participants

in fashion and lifestyle-related industries. She is also

Vice-President of the Paris Chamber of Commerce.
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www.nellyrodi.com

VINCENT
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Consumer Trends
and Insights Director (France)

HEEBESEEBIISE (EE)

“It’s a fact, today’s world is not the same as it was
two years ago. The world’s population has since
experienced health, financial and geopolitical
crises, and individuals have drawn into themselves,
turning their homes into private, cocoon-like
bubbles. But they have survived. They experienced
periods of resistance and resilience, but today
are on the road to renaissance. They throw their
doors wide open to their environment, to others
and to new worlds, occupying the outside world on
their own terms, following their own path. With
their feet firmly planted on the ground, consumers
take care of themselves, their heritage and their
planet; with their heart to the fore, they weave ties
in shared pleasures and festivities; and with their
head in the stars, they escape to explore parallel
dimensions and invent tomorrow’s reality. Although
never ceasing to be aware of the issues at hand,
they abandon their armor, stop protecting them-
selves, and let themselves be transported by the
positive energy of letting go. They welcome ser-
endipities, opportunities, solicitations. They seek
sensory experiences, joyful events, unexpected
encounters and journeys afar. And in producing such
a life manifesto, they gain new freedom. Alive,

“They experienced periods
of resistance and resilience,
but today are on the road to
renaissance.”
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SHEN LE

Founder and Chief of The Interior Architects Design (China)
NERE—NEFRITEEMUPAREITEY (RE)

Alive | Another year is here, the Spring Festival couplet of my
residence is “The King in the Mountain Welcomes the New Year”.
Looking back to the keyword “Bound” in 2021, at this moment of
time, and listen to the lively nature. There should be expectations
in design to look forward to and being alive sincerely. “There are
moments we find ourselves happy — but not always happy - there
are moments of sadness too, just like the weather is not always
sunny. We should embrace fortune and misfortune in life, just
like nature embracing the mountains and plains, and rocks and
grass”. On sunny days, we enjoy the sunlight; on rainy days, we
enjoy the rain; on windy days, we feel the wind, no matter ifitisa
breeze or a gale. With vitality, like a newborn baby, we feel endless
surprises and joy, we forget in an easy way, with our friends and
with ourselves. To be alive, we live with eternal vitality. Let us
salute to “Alive”, the keyword of 2023 - 2024.

Alive | SFERHEKZ LEDH] XRERH—F - EXEH—)R
1% - 52021#9BoundiBE - EEGHIIKEEMBI KRB ANES - &IHLR
EEEHMYPRA---HERihbeing dlive - “B—REISERF - BHFZ
EWRE - BRBARTFRIEERA - FEBXB2HMAN--Hit - X6
TES5FE BEAEALRBSLUESER  EREASEM » FRFE—
#-” BEEARY > FEAMEIEBAK - TRT  AEATRE » RGHE e
KT AEREFE - MIEEME- BHERKES  HREERTENRE -
RAEREMARETIC ' SPAR5ACE - AAESE @ BRIMIRRHFEN - B
2023 - 2024k #iFAlive---

Shen Lei is one of the founders of Interior Architects Design. His
unique design approach is to analyse the blend of architecture
and interiors as an integrated space, from this point on new
designs are envisioned. His projects approach space in a broad
understanding of the term, to effectively blend interior and
exterior architecture.

MERREFIRITESANEIDAZ— - UIEEK - £ EEMMEERT
BEEMEMAEREZEASEHAMTME EREFRITHYIAL  HIER
FHRRITRIMEFZ AT - Dt EREMNEEMEE S THICERYE -
BHEHASENRITZEAREL -

© LS SPA Tianyuan Branch X7T/&

“With vitality, like a
newborn baby”

“MERBES
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© Tracy Jen

© Prince Bay Bookstore A-FZ 1B

TRACY JEN

Design Director of the Interior Architects Design
(Taiwan, China) - Creative Director of 1/10 Concept
Programming Interior - Partner of Cuishi Mobile Art Research
Institute - Senior Interior Designer

FEXLT —ARFIETHTESARTEE (FEEE)
TRZz—CBERE ERBHERREMSUA  FRENZEIRITH

The most precious things for living a life are not houses or land
prices, but the sun, air and water. Our relationships, our environment
or a healthy life should all be existing in a sustainable way - to
reduce waste and unnecessary consumptions. Given that time
and energy are both limited, what we need to do is to figure out
the essence towards a sustainable development, so as to restore
the vitality of all things on the earth, childish simplicity and
initial creation.

AMET  BEREITZRET © i - ZRHIMIZZMEL Ko AT
SERIABRK R © FIFFELIEAIINE - AR ,I“.*LE‘HEF?'E,E :}EHEEIEE i
KiHFE - AWRIETE ~ BEREARE - EEREENARR - PRELRE
REMIKTY - BRERLAER - KEMEIERFS -

A Taiwanese designer with Manchurian in her blood. Her designs
are based on her feelings, accepting the existing state of people

and the environment, the only thing she cares about is function.

Sheis good at integrating nature into the design and interpreting
the space appropriately, using light and space to cut, using a lot
of oblique lines and curved surfaces to break the constant order
of squareness and reconfigure the rhythm of intimate space.

MFEBZHRRNPE TR - RITZBENEERR - #XAST
BHIMART - E—ITENZINEE - BRI ARAIRT - ES5ZEEY
g ERAXEHREMEE - KEAENEERSF  ENRBETDEFE
HIFAREZE (8] o
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“The most precious things
for living a life are not
houses or land prices, but
the sun, air and water.”

“AE‘J&"T;E ELJi’JTmJ%% Hotf - BRETAIRL
= BES ~ voke”
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SAKINA WS

Fashion Designer & Entrepreneur (France)
Founder of “Front de mode” concept store
RFaRIHm R el R CGEE)
m3 “Frontde Mode” BEZESIZTA

/© Sakina Miéa
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© Sakina M'sa

Being alive means being connected to all that surpasses us, such

as in the force of nature, but also in contemporary art and music.

I cannot help thinking of an Iggy Pop concert; live music that
thrills and elevates me to what I call the unreal part of life.

Being alive also means connecting to the sun’slight. It's being alive
for ourselves and for others, creating that little echo to surpass
the big echo. I also really like the notion of desire - being swept

along by our desires - because that leads us to enlightenment,

guided by the sparkle of life. Being alive also makes me think of
a Buddhist phrase I love, “desire leads to enlightenment”.

EBEN SEATHEMN—YIMERR  £8RD > EZRF - £ F
oo BAREIEREME- KT (lggyPop) MBERS  BUFERSAEE
MAFEAR O EPHTRELRES -

EBEN FEERXT - AATS > AfhA > KHES > FELE - FSE
B LR T —MEER . MEREX - RIEEEWACE T
MFR > BACILRNEEGZLNBETESIET

A forward-thinking designer in sustainable fashion, Sakina
M’sa creates inclusive fashion, with transparency, offering each
woman the possibility to be the actress of her own life. She’s a
designer full of colours and surprises who always gives meaning
to her actions. Her creative universe goes from fashion to interior
design. She is highly appreciated by celebrities and is one of the
most respected designers of her generation.

1 A AT FE R 18 B R AT G IR 11U > Sokina MsaliE T —HEFER
PHERIE i BEERE > ABULHREMAB S EEPHZERARE
o R IR FHEEMREREHIRITIT > B2 AT ARFEX - tthY
SESERE MBI B ZE MRt - MR B BANSERS > MSEHE—KA
PEZEWRIRIHTZ— -

“Being alive means being
connected to all that
surpasses us, such as in
the force of nature, but
also in contemporary art
and music.”

“EREN SBATRN—VHERR  EE%
HoEERS  EHEERR T

© Sakina M'sa
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Spirit

of the Season
W]

PiNESE

Consumers not only feel alive, they are also determined to
accentuate the sensation. Their new roadmap is all about
making choices that let them take full advantage of daily life
and embrace every opportunity that presents itself.

This vital impulse guides the three major consumer profiles
- “Human Capital” (respect all living things), “Rousing
Commitment” (spread life), and “Unreal Realities” (experiment
other existences) — and conveys as much respect for ancestral
traditions and curiosity for other cultures as the invention
of radically different worlds. Senses are regenerated and
stimulated and we reconnect to all five of them to experience
the sensoriality of materials. We even develop a sixth and
seventh sense to achieve augmented reality. Or else we
cultivate the notion of nonsense and enrich our relationships
with lighthearted generosity. So many ways to reconnect to
ourselves, others and the universe. So many ways to be alive.

HBETNERREN  EERBHEF - NNEERIS T MEHES  MiES—K
BABANIS  RABRZEELSE -

EEENSIST  SXKEFERRBHBEMESR © “ARELX (BEMHER) -
CHtEREE  (BEEE) MR “BBREIE  (EH) O MNgEELE FER
Bt AARZCPEEH T2 ARMIMR - @FEFRM - RESFS » 11802
BRERNE  BEELZRESABAECRUY ESISHRAER - BN - (17
EKEERENREZP - FULESFEAUEERNSAC - ANFHIER - &
BEH LAUETRMEE -
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2023-2024 Lifestyle themes

2023-2024 RBEEEEED

nUMAN

CONSCIOUS / HARMONY / HUMILITY / MODERATION / AUTHENTICITY
BiR/ i/ R/ hE/ A

CAPITAL

1

A

ROUSING
OMMITMEN

AR

POP / CIRCULARITY / EMANCIPATION / RESPECT / PRIDE
AT/ 1EIN / BRE/ BE / B

REAL REALIT

BRI SE

NEW WORLDS / FREEDOM / ILLUSIONS / FLUIDITY / VIRTUAL
MR/ Bl A% /s B



18 coNscloUs / HARMONY / HUMILITY
MODERATION / AUTHENTICITY
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01. Ultra-Local
FBAHL

02. Artysanal
FIZH

It’s time to live... naturally. To reconnect with
the earth by choosing a local approach, short
supply chains and raw, natural materials
assembled by chance. It’s time to rediscover
true temporality by respecting the rhythm of
the seasons, the time it takes to really make

objects and the time needed to live sensory
experiences. To restore the human element
through conscious, thoughtful approaches,
rather than robotic methods, through the

hand of the poetic craftsperson capable of
ennobling simple elements, enhancing im-
perfections and giving objects a soul. Putting
meaning and emotion back into consumption.
Traditions - techniques, savoir-faire, recipes,
rituals, spiritualities and motifs - their es-
sence and reparative powers are revived to

provide an improved quality of life and holistic

wellbeing. The idea of happy sobriety takes

shape, rich in all that mother nature and past

cultures can convey.

ERHMEERAR - ER LA E R - EEEE
WAMXARVH  EESHRAKER - BRIZIAR
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20 BUSINESS OPPORTUNITIES

- ULTRA-

LOCAL
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And what if the pragmatic and sensible “farm to table
food concept was applied to textiles? Faced with fibres
that travel thousands of kilometres at every stage of their
production, changing time zones between manufacturing,
transformation and consumption, the system is being
reconsidered in an ultra-local mode. Industries are refo-
cusing on natural materials that are in phase with their
environment’s ecosystem, respect the land and seasons,
and foster the reappearance of traditional fibres. Linen in
France, bamboo in China, raffia in Africa. Throwing the
spotlight on lands of origin is coupled with the comeback
of traditional patterns and folklore in the heart of their
own cultures and communities. Cultural appropriation
disappears to make way for cultural appreciation: the
celebration of local populations that conveys meaning
and harmony for each and everyone.

BRITUIHE-MES “NRIFFER" - MBRFX—F
SEMAERMSE ARG RALE ? EHRARNENE”
e EMRMEESIHTARRIEE  FREHE
IIFEZFRFAEMMBERE - T2  BARMLERE
BWAE « T FREH X ENESKFHRABME > B
Bt ETRER - SEERERSE - LLIEER T
Wit REMMF o FEMARITETE AT o [FE RS
BE~ME - ARSI R PR EERRUR
RIGTUE « XLPAESE - ALRREILR  (RE 2
REFEHEX -
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- ARTYSANAL

FIZH

Do it over and over again: endlessly perfecting the art of
pottery, ceramics, cabinet-making, ironwork or basket-
work, artisan-designers perfect their techniques. Falling
in line with the current food trend for single products,
often basing their work on traditional savoir-faire, and
readily working with natural, modest materials, their aim
is for excellence. In passing, they celebrate the mastery of
manual work and elevate patience to the level of ethics.
Their approach is artistic, initiatory, even spiritual. It
seeks neither productivity nor profitability, nor does it
aspire to mass production. Time is slowed down for time
to think, time to do, make mistakes and start over. In this
day of immediacy, robotisation and standardisation, this
philosophy based on obsessional high standards lends
creation a poetic spirit and a great deal of originality.

RETE : TERITATEITERSS « & - RE - &%
ZmBURAMBIRIERZKTE - THTEEMATRIRAK
S5EME—-FRNRmEAREE—F - MI1SBRME
FH% - METFERARA « AARBR - BRIRBEE
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The Albanian Carpet project by Casanova + Hernandez, photo by Jesus Hernandez

HEMP FABRIC BY CAMIRA

et 404 (CAMIRA)

Hemp fabric by Camira is cultivated, dyed, woven,
cut and sold in England and ticks all the ultra-local
boxes. This eco-friendly bestseller is made from a
cannabis sativa strain, one of the world’s most carbon
sequestering crops, and is processed using environ-
mentally conscious methods such as dew retting.

Camira FIRREF 4R TIE ~ &~ RE B
BUZHEZMHEREHRT FEMEEER
UL SR o XN SH IR R 4 AR B — P K AR
W o XA RLEE R LRI FE IREMN
M#lz—  RAMEMBEMERRTEML -

TRADITIONAL CARPET & PLAZA
oYt 5

In the Albanian village of Shiroka, the Casanova
+ Hernandez studio recently completed a lake-
front landscaping project featuring a plaza and
streetscape using granite stones to replicate a
traditional carpet pattern. The area celebrating
local identity also evokes the feeling of a house.
It is particularly influenced by a typical Albanian
room called an oda, traditionally used to entertain
guests on low benches lining the space.

g 12 Casanova + Hernandez T {E=
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.| LOEWE Craft Prize Exhibition, Sogetsu Kaikan

LOEWE FOUNDATION CRAFT PRIE
PEBEERSIEZXE

Unite “artistic vision, technical agility and a
desire to innovate, to establish new paths for the
future of artisan craft”: for its fifth edition, the
Loewe Foundation Craft Prize continues to pro-
mote contemporary interpretations of ancestral
traditions. Furniture or jewelry making, lacquer,
knitted or glass work are among the skills that
can be admired in “The Room”, the brand’s space
dedicated to showcasing these exceptional pieces.

#E “CAUE  BRARFMEFEE - AF
ITZHRKRFRIER  BARTEREESR
TZRBEEZIAEEGH L KIETRE - “The
Room” RIEMIEMELM  RE HE &
B BB IZHAUMEXERTE -

BOTANICAL LAGE BY DIANA SCHERER

1E41Ei8 (DIANA SCHERER)

To create her “botanical lace”, Amsterdam-based
artist, Diana Scherer, uses molds to guide the roots
of plants into designing graphic motifs. Presenting
complex patterns of natural interweaving, her
mind-blowing creations seem even more poetic
as they have a lifespan of just a few weeks - the
time for nature to continue her action and destroy
the painstaking work.

AT EE “En” o MEBEEAEAR
Diana Scherer { [#& B IFEMAIRESIAE
ITER - R ENHEVRRZRETHE
RO HTHEVIRRAGEITHAE  XEWF
WhAY1E R E £ IRIB E WIFIF FEIS MBAI
THFEETETEARK -
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VITAL RESOURCES | i
EEHR
Inspired by everyday basics and daily essentials, a

palette of soft, luminous whites mingles with the
muted, amber shades of vegetal dyes.

REKEAE AR PRfAe5EMERHE
BEMERIRE M -

9 ACCENTS
BIFE

Pantone® 12-0633 TPG
Pantone 14-0941 TPG
Pantone 17-1540 TPG
Pantone 17-1044 TPG
Pantone 18-0513 TPG
Pantone 19-5918 TPG
Pantone 15-6410 TPG
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. Pantone 13-4103 TPG
9. Pantone 13-4403 TPG
10. Pantone 11-4801 TPG
11. Pantone 12-0709 TPG
12. Pantone 13-0611 TPG

METALLISATION
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13. Pantone 20-0037 TPM
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ERILS

Focus on 100 % plant-based materials.
They may be:

- Naturally slubbed or irregular

-100% plant-based fibres, either eco-managed or
recycled: rediscover the benefits of linen, hemp,
paper, abaca and nettles

- Bio-sourced materials made from fruit waste

- Plant-based “skins” (cactus, grape and apple)
Plus precious metalised touches (fringed jacquards
and gold yarns)

LET100%E M E R

ATREELE ¢

- BARIEARH N

- 100%iEHet 4 (ESEESEKINT) B
ZHALM ~ KW~ 4K~ RIS MAILE

- BUK RIZRHEI A R

- EME KB (WAZE - FHE - ER)
MEREMEBREMBIGTER (RARTE
&)

Sonnet155 by Lobke Beckfeld
and Johanna Hehemeyer-Ciirten
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Photo by _Srﬁ&i\l 3 i Photo by Smith © Nelly Rodi Pierre Yovanovitch Mobilier
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PRINTS &
EMBROIDERIES

ENTE R RI55

Raw expression highlights a soft and graphic
handmade style of inspired and unique pieces:
100 % natural textiles boasting uneven weaves and
infused shades. The unique, living, eco-friendly
colours of vegetal dyes concocted from madder,
wood ash, beetroot or celery.

A symbolic, archaic bestiary. Figurative hand-
drawn motifs in a raw, naive style. Herbari-
ums of stylised wildflowers treated in engraved,
block-printed, appliquéd or linear embroidery
forms. And geometric yarn dyes (stripes and
checks) in tonal shades.

FRYRRIFRIATEE T {ERER LR F XS : 100%
RAGAR  BETHNNRAEENTEE
o RAEE ~ Rk~ MRS RIAHIMA
HIREAIZRL » JHEE ~ EEFITIRMR o
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Home Pharmacy by Elena Brebenel

Caravane

Sofa Stack by Nendo for La Manufacture
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POP / CIRCULARITY
EMANCIPATION / RESPECT / PRIDE

AT/ B/ B BE /B

U EpEAbEs

COMMITMENT

01. Revolt’ainment
REWE
02.Re-Use For All
BHA

It’s time to live... freely. To open up to others and
share fun, laughter and joie de vivre; express our
feelings loud and clear while giving voice to others;
make ourselves and those around us happy. It'sa
state of mind rooted in the desire to rally, unify
and transform the world nonviolently. And why
not with colourful plays of mix-and-matching,
gleefully mish-mashing epochs and accepting
differences in a riot of patterns and colours.
Parties, gatherings and celebrations become a
lifestyle, transforming the everyday into a crazy
parade, a tidal wave of creativity, surprise, audacity
and theatricalisation. Committed consumption
invents alternatives like participative creation,
new circularity, recycling, DIY and collage, that
champion inclusivity and a more egalitarian out-
look while making life much more fun! Adopting
a feelgood attitude, and absurdity, pleasure and
a funky mindset acquires depth and meaning.

EREESEEMA S AMARF LR FFWRE ;
REFREECHRERR  BWitHFAIA  iLEECHEAR
FINIRE - RR—MEFER—PLUIER N FREH
FEMER - WMATATREBER » FIBRT - EEF
ERIEI & ?

R~ MR A—FEFAN  BEEEFEEN—
BBUERIRE - TN —IRESEIESN ~ RE - KEM
WENLRIRS - LR HZEF 6T EFHXEUE - FIEE
By ~ DIYFIB S L MEBERFE  BSARFENELE
A EEREEE | A—MZEEABNTSERBTR
1B RRFRTEZRREME X -
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Photo by Bruno Clément © NellyRodi
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U REVOLT AINMENT " RE-USE FOR ALL

REZIRE BHA

Contemporary design is aesthetic, ecological, and also
demands a voice. A loud and clear commitment aimed
at denouncing and repairing the ills of our society today.
Whether endeavouring to celebrate differences, fight vio-
lence against women, promote body-positivism, motivate
an ecological revolution or spread veganism, creation is
driven by a deep passion from within one’s self. Between
urban calligraphy and colours full of impact, between
communication and entertainment, the masters of mantra
use shock tactic aesthetics that resound throughout the
socials, shaking up consciences and behaviours. Activ-
ist but joyous, decorative but with a real message, this
pop'litical thinking harmonises the sharp awareness of
today’s issues and a desire to come together with a positive
attitude. It’s a philosophy driven by and for Gen Z, with
Generation Alpha in their sights.
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Ecological imperatives push us to create new circularity
and fight planned obsolescence, but it also incites the
ennobling of anything judged “poor” or “popular” and mo-
tivates us to reuse, recycle, upcycle, tinker, mend, compact
and agglomerate almost anything. This artistic, but very
practical “mend and make do” alternative is spreading
throughout every domain, using every kind of medium,
and reinventing the whole gamut of raw materials and
their uses. Recycling also leads to new desires: that of
telling a story, through combinations and patch-ups that
owe nothing to chance; that of unbridling creativity and
developing colours that permit new forms of expression;
and most importantly, that of bringing people together
around a lifestyle, a philosophy in which each and every
one can participate. No need for prerequisites or extraor-
dinary know-how, it’s only the intention that counts, the
desire to take part in the construction - using anything
and everything - of a positive future.
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Lenticular Weave by Antoine Peters

“NOTHING CAN SEPARATE US™ BY LAKWENA MACIVER

“RATAREIRBRINSFF” (LAKWENA MACIVER)

Wood or textile artworks animated by bright colours
and messages, walls or terrains repainted in street-art
mode, an ultra-expressive line of clothing in collaboration
with Fiorucci. Whether in the street or a museum, the
artist Lakwena Maciver challenges consciences with
her pop graphics and peaceful messages.
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ARAHRRFLAERR - BHLEREXERLH R EE
BihE  MRS5XREXRE (Forucci) SERIMERI M
RERY - TR EHLERHEWIE MBI BEBBINIE
ROEERKBEAFRE -

LENTICULAR WEAVE BY ANTOINE PETERS

EE L (ANTOINE PETERS)

Designer Antoine Peters has invented a method of
developing textiles with patterns that differ depending
on the viewing angle. The technique, called “Lenticular
Weave”, is inspired by a similar process used on paper and
allows him to create simple animations such as an arrow
that changes direction or an eye that winks. A whole
ultra-colourful world of pictograms, words and symbols.
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MADE WITH

Azo-free, sustainable textile dye, photo by OurCarbon
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Adam Pogue x Commune

OURCARBON BY BIOFORCETECH

111897 (BIOFORCETECH)

Based in San Francisco, the startup Bioforcetech
transforms food waste and biosolids (like sewage
sludge) into pigments. The process aims to declut-
ter landfills and limit greenhouse gas emissions
while creating intense shades of grey and coral
that several artists have already begun using.
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ADAM POGUE X COMMUNE

ADAM POGUE x COMMUNE

Adam Pogue is a Los Angeles-based artist and
the king of patchwork. For his collaboration with
the label Commune, he combed the flea markets
to find exactly the raw materials he was looking
for: antique fabrics. Inspired by quilting methods
from all over the world and the Korean pojagi
technique in particular, he cuts, assembles and
sews curtains and cushions rich in stories told.
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URBAN MANIFESTO
WHES

Neutrals, the worthy representatives of hyperreal-
istic urban life, are disrupted by a metallic shock of
silver and illuminated by a parade of radical and
committed fluorescents.
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MATERIALS

T

Fabrics influenced by sports materials such as
jersey, mesh, foamback, ribbed graph checks,
maxi piqués and embossing. A regressive spirit
takes hold of plasticated quilted fabrics, foams,
bouclés and plushy tweeds. Importance also of
extravagant, multicoloured jacquards, geometric
appliqués and silicon embossing.
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PRINTS &
EMBRO

ENTE R RIS

Bold geometrics incorporate plays of perspective,
rhythm and colour to create complex patterns
and kinetic illusions.

Traditional codes are modernised when cultural
symbols are reinterpreted in embroideries or
openwork effects. A multicoloured ornamental
spirit, composed of networks and screenings,
checkerboard and diamond patterns, blends with
XXL messages and lettering plays. Importance
also of florals treated with exuberance.
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Lakwena

Kustaa Saksi Mythology Weven Artworks
Textile Design, photo by Jussi Puikkonen

Siang Sinn

Photo by Cécile Rosenstrauch © NellyRodi
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NEW WORLDS / FREEDOM
ILLUSIONS / FLUIDITY / VIRTUAL

MR/ BER/ O/ w/ EM

REALITIES

UNREAL

BRI S5

01. Arty-Ficial
ZEHR
02. Unlimited Requests
FeRRIEK

It’s time to live... virtually. To push the limits of
imagination, science and technology. Because
coming out of our shells is all about exploring new
territories, expanding boundaries and covering the
whole field of possibilities. Consumers nurtured
on digital tech feel the need to mingle with other
realities, augmented worlds or futurist utopias
that put the infinite potential of today’s technology
into practice. Magic and wonder form the basis of
their new language where hybrid animals, ideal-
ised avatars and virtual rainbows keep company
in unreal landscapes. Metaverses, NFTs and other
components of dematerialisation reshaping daily
life, and our relationships with objects are charged
with extreme personalisation. In the domain of
products featuring advanced technologies, inno-
vative materials or exceptional volumes, anything
is possible as consumer are looking for items
that are manufactured to ultimately benefit their

health and the essence of who they are in the world
around them. Step into the future with capsules or
connectors woven into the fibres of fabrics. This
is the pioneering arsenal of tomorrow’s world.
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i BUSINESS OPPORTUNITIES

" ARTV-HE

Navigating between sites, videos and apps, we have made
digital tech our second home, the place where we spend
the great majority of our day. NFTs and the metaverse
accentuate this phenomenon, causing us to lose our bear-
ings between the digital and the physical, real and unreal,
material and immaterial experiences. The ever more
credible and immersive techniques invent universes as
perfectly realistic or as utterly wild as we want, and where
everything is possible. We can give or listen to concerts,
chat via avatars, go shopping, have a job interview or fly
off into a magical dreamscape. While entirely accessible
from home, these projections also motivate us to go out
and mingle in hybrid places where the tangible meets the
immaterial. They may also lend objects new aspects, fed
on augmented reality. In short, it’s an unlimited scope of
possibilities for generating very real emotions.
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" UNLIMITED REQUESTS

FEBRIER

Clothes that could change colour or print every day; garments
that could be as easily manufactured in thousands as just
one by one, depending on the demand: new technologies
push the limits of textile innovation to envisage boundless
scenarios. Smart fabrics gain in functions, colour potential
opens to endless shades, trompe-1'oeil presents increasingly
sophisticated images, and digital printing unleashes the
imagination and increases the pace. Production on demand
has reached a turning point that enables clothing to be
customised to the extreme. This nearly made-to-measure
manufacturing method is formulated with consumers for
consumers and goes far beyond personal monograms or
the choice of a shape or colour. It's in tune with the most
pragmatic or wildest desires and provides the ultimate
advantage of generating no stock or unsold items.
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Ripples by Andrés Reisinger for Moooi Carpets ="

VIRTUAL TEXTILES BY SPACE POPULAR

ELE A5 (SPACE POPULAR)

For the Dezeen 15 online festival, Space Popular
proposed portals made of virtual textiles to
transform the experience of passing between
digital worlds. Printed with fabulous landscapes
or geometric graphics, these poetic inventions
are also a manifesto informing us that in the
future, technicians will need to create “civic
infrastructures” for virtual teleportation from
one metaverse to another.
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RIPPLES BY ANDRES REISINGER

%% (ANDRES REISINGER)

Virtual designer Andrés Reisinger’s creations occa-

sionally infiltrate reality. For Moooi, he designed
his Ripples Carpet, which at first glance, appears
to be composed of puffy concentric circles of pink
plastic or silver mercury. In reality, they are flat
and made from tufted wool! Their remarkable
trompe-1'eeil effect plays on a natural-technical
dichotomy that mesmerises the eye.
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Byborre Create
HETIH

Photo by University of Cambridge

CREATE BY BYBORAE

t1li% (BYBORRE)

Developing personal colour combinations without
having to go through the dying process or incorpo-
rating unique illustrations or properties such as
UV-protection is now possible with “Create”. This
design tool launched by the textile label Byborre
enables designers and brands to conceive creative,
responsible and ultra-personalised materials
knitted exactly as they like.

B Gl ATUFLENACRES  TAE
F& -~ BARRBIMEN LR ST - ‘8l
i REGHAMEBybore K —Fikit TR
BT R - =it aE 05 5T 2 R R fth
NHEFREFRALE IZBMEILIH -

NEW SMART TEXTILE SCREEN
HERESARE

Seeking to broaden the field of wearable possibil-
ities, scientists have recently developed a “woven
display screen” that combines technological
functions (diffuse images and harvest energy)
with those of textiles (decorate and dress). This
smart textile innovation could indeed lead to
such applications as curtain-TVs or interactive,
self-powered clothing in a not-so-distant future.
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RAINBOW VIBE

FAISE

A futurist, metalised rainbow presenting finishes
that catch and diffract the light in a halo of pos-
itivity and optimism. A palette like a nogender
vibration perfect for enchanting virtual, shifting,
iridescent daydreams.
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MATERIALS

In a quest for fantasy and lighthearted creativity,
a futuristic spirit suffuses an ambiguous idea of
romanticism, full of charm and sensibility. Contem-
porary magic shines through the iridescent gleam
of semi-transparent voiles, muslins and recycled
synthetics. Soft, light meshes, honeycombed or
blistered surfaces and cloudy seersuckers create
almost unreal textures in relief. Puffy embossing
forms wavy, pleated effects and airy ribbing; pearly
or glazed aspects produce rich shine. Moiré and
translucent marbled effects, on top of soft, lac-
quered, rubbery surfaces and velvety furs enrich
plump, gently rounded volumes.

Susan Fang
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PRINTS &
EMBROIDERIES

ENTE R RI%5

Surrealistic photoprints shape a floral décor in
an ultra-connected world. In shades of subdued
whites enlivened by tangy brights, shafts of light
and soft, blurry aspects are explored in misty
landscapes. Fantastical nature flaunts unreal
vegetation and flowers that are Al-generated
or else suggested in spray effects. Photoprints
are poetic, graceful and play on gradations and
smudged effects, halos and deformed rainbows.
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VISIT THE LIFESTYLE TREND FORUM AT
Intertextile Shanghai Home Textiles

16 — 18 August 2023

National Exhibition and Convention Center (Shanghai),
Shanghai, China

China Home Textile Association
10/F, No. 18 North Street, Chaoyangmen, Chaoyang District,
Beijing, China

The Sub-Council of Textile Industry, CCPIT
10/F, No. 18 North Street, Chaoyangmen, Chaoyang District,
Beijing, China

Messe Frankfurt (HK) Ltd
35/F, China Resources Building
26 Harbour Road, Wanchai
Hong Kong

hometextile@hongkong.messefrankfurt.com

www.intertextilehome.com
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