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This year, China Home Textile Association, The Sub-Council of Textile
Industry, CCPIT and Messe Frankfurt (HK) Ltd introduce the 2021
trends at Intertextile Shanghai Home Textiles.

Nelly Rodi (international trendsetter) headed a trend committee mixing
different fields of expertise in order to gain the finest comprehension
of international lifestyle forecasts. The committee comprises five
experts: a Trendsetter, an Interior Designer, a Textile Art Cultural
Specialist, a Textile Designer and a Design Studio who conducted
meetings together in Paris lead by NellyRodi™ Agency. During
these brainstorming sessions, each expert shared their knowledge,
their inspirations and exchanged their visions of trend evolutions
considering consumer demand, the retail experiences, contract
markets and new technologies. To offer the most suitable trends
for this forum, Nelly Rodi decided to merge expert creative visions
with sociological insights from a NellyRodi™ Agency international
consumer study. This new methodology led to the definition of this
year’s three trends themes that Messe Frankfurt (HK) Ltd and Nelly
Rodi are happy to present to you!
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Trendsetter (France)
MREMNER GEE)

16 While studying both interior and industrial design

at the Ecole Camondo in Paris, Vincent Grégoire also

found the time to work on a number of scenographic

creations, accessories for fashion designers and

advertising visuals. Artistic director and designer

of exclusive products for decorator Agnés Comar,
he joined the NellyRodi™ Agency in 1991, where he

became the driving force behind the early and rapid

development of the NellyRodi™ Lifestyle Depart-
ment. Extremely committed to his clients, he travels

the world in search of the latest trends, markets and

consumers.

Vincent Grégoire E B R F R S ZREIERNFA T
witpE, FRAZRRENEZEAHE. FEER
Mrr&FEERTIE S AXEREIGKHAGNes
Comar IBEF R~ RIE R BEMGITIE, Z&5F
1991 £ /0 A\ NellyRodi™ Agency, F{ 4 NellyRodi™ 4
FERTEERI R HRIREL R E S, Vincent Grégoire
FMIEFRHERIN, ELRSHMAEE LRSI
. TS EBER.

Ik Nelly Rodi is the founder of the well-known and
leading international forecasting agency specialising

in the analysis of consumer lifestyle demands. After
30 years of recognised expertise on colours and fab-
rics for interior and fashion fields, she advises many
leading companies or fairs, from luxury fields to more

volume companies. Today, the NellyRodi™ Agency is

an international leader, represented in 21 countries,
in forward-looking information for all participants

in fashion and lifestyle-related industries. She is also

Vice-President of the Paris Chamber of Commerce.

Nelly Rodi €132 TS EFRAIE B FRMALE, BAH
FREEBRELEFARERNELSF. 30 5EK,
hEE RIS SE P e NERE A LRE
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RELEVFIRESHEAER. M4 NellyRodi™
Agency & FEIRRMEMAL, EEK2IMERIEED
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2. Nelly Rodi BFHEEEREHLEIS K,

www.nellyrodi.com

Consumer Trends
and Insights Director (France)

HEEBESRENIEE (EE)

“For the past several seasons we've observed the
complexity of current social challenges. We've
seen consumers who are prey to doubt and inse-
curity. Faced with the urgency of climate change,
humanitarian scandals and economic crises, they
are looking for encouraging solutions. In this
context of fragility, an unprecedented health crisis
has descended upon our extremely globalized
world and brought each one back to their home,
to their own environment. The house has turned
(back) into a refuge, a cocoon where we want to
feel good and at peace with ourselves. But it’s
also a space where we want to make the effort to
express ourselves and tell stories. This is a critical
time for interior design and lifestyle; a new situ-
ation to combine with the desire, despite all, to
maintain a tangible link with the outside world.

This link has been lost, diluted in a vague sensa-
tion of a dissolving idea about humanity.
Technological excess, compressed time, unbridled
globalization, lost cultural references...

When the human seems to disappear for the
benefit of an invisible global logic, connections
help people stay tied to each other and the new
reality with which they must learn to live.”

“Connections help people
stay tied to each other and
the new reality with which
they must learn to live.”
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© Shen Lei

Founder and Chief of The Interior Architects Design (China)
LEKE - NERRITESMAbARSTESE (FE)

“Bound, whether defined in Chinese or English, refers to a real
or imagined line that separates a thing from other things. Ugly
Delicious: Season 2, a documentary from Netflix I just watched,
is attempted to dissect and dismantle the man-made boundaries.
However, fairly speaking, food itself has no boundaries, but is
either liked or hated by people, so is the design. Design should
be a common language that does not need translation and has no
spear-and-shield conflict, just like music, line, color and scale. It
will reach deep in recipients” hearts silently. Any possible sympathy
can also be interpreted as affection, without any reason.

People may keep at a distance from others; while music, food and
design are all common non-verbal languages, which give us a sense
of peace in this chaotic worlds, seems we can talk, understand
and draw close to others. ‘Sit back and stare at the steel grey sky
until each cloud merges into others; until I can see nothing, except
the sky slowly turns from blurred grey into complete darkness.”

Shen Lei is one of the founders of Interior Architects Design. His unique
design approach is to analyze the blend of architecture and interiors as an
integrated space, from this point on new designs are envisioned. His projects
approach space in a broad understanding of the term, to effectively blend
interior and exterior architecture.

"RIREIEX, TEHMHEEL, BREFREMHS R AHEBELE..
R EL—ER M Tk BIL2 R A Ugly Delicious’ B8 — 2, STt 2K E LT
IFE—MAIB AR AT, RTHIE BWEARIELERRN, RFE
RHEARER.. R, R —-MERES. NEFR..ER5EER
ELBl. . AR/EME, FEEFSE. BAFSMIRAEZE.. M—MEEN
g, hABRAEE, TELFEHSN..
EMASMMAZE, BIFRIER, AW, FF 89, &t HE-HEL
BHERES, £E—Z, HHETUXE, TER, FTER. ERE
BIERES, KB—RTH. TREEE BENKHXE, BEFSRE
MAZ—FH, HIE&REMTAMELRR, RBEI—HEMNK, BEZ
ERANREE. .

MERNEFNGHTESANEIMAZ—, UEENX. SEmtMTEEITE
RERAEREENSEFMRAME, TRETRTHIIASL, BHERA
TR EFEMIT R, XLt ERERHEMEE L THEIERE,
BHENSENIRITZEEIRE,

CARLOTTA MONTALER

Textile Art Cultural Specialist (France)
HRZARIUER (EEH)

“In our ultra-connected society where the virtual is incrusted
in the real world, boundaries have become utterly vague. Space
has no frontier, and time only exists in the present. Our desires
and needs are perpetually satisfied. We have forgotten that
we're mortal. And when confronted with our finite status, we
understand that we ultimately control nothing but depend
on elements beyond our reach. This brings out our primitive
emotions of fear, anxiety and self-defense. These limits then
give humanity its power, its ability to adapt, and its agility in
establishing new links to create other possibilities.”

Carlotta Montaldo is graduated in Law and has a master degree in Art market
and international negotiations. She started her career at “1'Observatoire de
I'Art contemporain” in charge of Press and Clients Relations. She realized
various studies for clients on the art world decompartmentalization, design
and applied arts. But also contributed to the Decryption in Contemporary
Art and Art Market magazine as an author but also by actively participat-
ing in the editorial board. More recently she was a gallery manager for the
Gallery Odile Ouizeman in Paris.

"EXTBRERMRK, ENEREE5ALHRATATRE, RRERF
FEEEM. TETULRY %, MENRFEEFET. RIMHKEMEX
FHEHEEE, RINCETTHACSRAA. AMHRINERBSHRE
AiEE, JAMAB, RMNAKIAZRBMBLERNMEEMROER, HE5L®
Mt 2BEHEF T, XRFLRNEREHTIE. REMBRBHEIEE.
FR, XLEREMFT ALELAMEEHE S, HHANCIERER, AW
Bl H TR AT RE. ”

Carlotta Montaldo el FikiEEl, HFEZATIHFAEFREF MBI L
fiL, HhAYBERAL & E4S T “I'Observatoire de I'Art contemporain”, A=At
KR, WARPHITTEMRUZAHRHERSE, ZTFAEZAZARN
i35, Carlotta Montaldo 7K/ Decryption in Contemporary Art % Art Market
FZEMEEZ—, HEMSEREZRS. NEMRER—FER Gallery
Odile Ouizeman B E EF 232,
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© Studio Nocc

STUDIO NOGC

By Mr Jean - Christophe Orthlieb — Designer (France)
NOCCI{EZE - H Jean-Christophe Orthlieb 5E £t % - i&i1HIF
GEE)

“i

Man is a social animal’, said Aristotle. The need for empathy is

an essential component of humanity. It is a part of our intrinsic

makeup that each and everyone needs to preserve and develop as

we move towards a fairer world. It is this capacity for empathy

that connects people to each other and motivates constant self-
improvement. Realizing that our needs and actions affect the

rest of humanity - including our closest neighbor - will be the

key to a more prosperous future and a better understanding of
the world. Empathy will be vital for weaving new ties between

humanity and the environment.”

Studio NOCC was founded by Juan Pablo Naranjo and Jean-Christophe Or-
thlieb in 2009, their design office, is based in Saint-Ouen right outside Paris.
Their collaboration is a permanent dialogue guided by a shared scientific
mind and conceptual vision. For NOCC, an object is never taken for granted
and, by adding different layers of understanding and playing with archetypal
codes, they give their objects a poetic yet useful dimension. NOCC'’s work
include industrial design as well as interior design, branding and consulting.
Their interdisciplinary design approach ensures that their projects are both
poetic and pragmatic, and state of the art design works in conjunction with
sustainable design thinking. They believe that objects ability to last in time
is the key to a brighter future.

- ! i
&
© NellyRodi by Studio Nocc, photo Yannick Lab: .

‘EELAREFRTELEBET AR—HUHSHY . BELCE

MREFNFR, ZHURALXEGHAENDE. RINBFEFFEFRRE
i, U—REBEEFHHR, EERREOKREALKIL, BHEHEAN
FHERTE. HRNBINFACHTIRIITASHEMAERZME (EE
MARFEHNE) , IRBALRBEETERMARE, UREFHTHEY
RERBAE. AECRBARRAE-ENRE, ERRBEALSTE
ZEXRRMEERE, "

NOCC I {£Z H Juan Pablo Naranjo #1 Jean-Christophe Orthlieb F 2009 £
Bz, MRt AEMTFERBINIZER, EHXERHFZEBRME
SUMHFHERT, MNNSER—BRIFAFHTHINE, XF NOCC, ]
KIERSEYEHERERMEAN, BIRNAREREERIETERR
B—%, SWKEERAFEFAEILH, NOCCHIEaEIWEITURE
Mgt MmEAFISA, MINEEREIT A ERREREEERGIHE
X &%, HERAHMGITHERSTHEMETRERES. MBIE1E,
I REEMBERERIFET X, RERREALBA— DK,

JULIETTE LAARCA

Textile Designer / Painter (France)
HAMEHIH/EBR GEE)

© Juliette Lamarca

“Connections let us progress as individuals without feeling alone:
we need affectionate, group ties to sense that we have support.
The search for fulfillment, self-expression and self-realization
happens by being part of a context. Finding our right place,
feeling connected to nature (the earth that supports us, the sky
that shows us infinity) and to others. Making connections, being
empathetic and showing goodwill are ways to develop ourselves,
increase perception, expand capacities. Stronger together to
confront chaotic times. Creatively integrating our differences.
Connections are the sensitive threads that create attachments:
natural, authentic, irregular and artisanal, bearing the mark of
aliving being. To avoid a suffocating saturation from too many
connections, we must be selective and choose with what and
whom we want to be attached: which people and objects do we
want around us? Which values are our primary themes? Refocus
on what's essential, find the best within ourselves to share.”

Le Langage des lignes nvelle © Juliette Lamarca

Juliette Lamarca studied applied arts in Lyon. She started as a textile designer
for the famous French brand Thevenon, her main missions were to develop
furnishing fabrics collections in collaboration with designers, manufacturers
(weavers, printers...). Her main professional activity is now painting. Regu-
larly exhibited (galleries, exhibition-apartments, exhibitions in companies,
trade shows...).

™

La Nuit se 1éve © Juliette Lamarca

"EERAASAZEREERR, ILRNETARKENTRSEEME:
BNFERZEAINZRSKE, REEABEN—S, RN EER
B, TRRIARMIIARMNE. KIFECHUE, XBE5H
% (LEMEMNEFEMIKMTRARET) FAHANKR, BIlKR. RFE
OCHREESARULRMNEA AR LR, BMBEMRY RED. HINEL
RUUBHARXMEARNES, EXRE/EX, BFEXM EE. A5
AZERBRERGE—FFHRBNAL, HERXEHMEEINLER, AR
#AE. AXH, LEBTENN. AAH, ——RBEEGHOIC. BR
ATEHRSARFXEAKRIEMEAEEZER, HISFUEEMEIZETXRE
& BRIVEZM AHMATMPMERNFL? RNBEEFALRNE? £
EENEFHASEENSEREL THEIECEFN—ESHERSE, 7

Juliette Lamarca EAEE R ZEINAEZ AR, REFIEETEEE SRS
Thevenon MI45 R Mi%itI, EEMESR5HEMIGITIT. $EF (EHI.
HRITIAE) SEFLARAER. 2ENECERATHEEEMNIE,
MEERESMFEE (BEER. 2BRE. 2ARKURESRES)
BEHRY.
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Spirit
of the Season

SR
REHFH

In a world marked by the proliferation of extremists and polarizations,
and where opinions are increasingly radical and irreconcilable; in a
context of uncertainty and isolation produced by environmental, eco-
nomic, societal and identity mutations, we must recreate connections.
We must reestablish the dialogue between cultures and generations.
Rediscover the harmony between man and nature. Rebuild the
bridges that span the past and the present. Rethink the connection
between humans and technology. And although the work awaiting
us is daunting, it also provides an incredible field of opportunities!
Recreating bonds means rethinking points of contact to be able to
associate, harmonize, federate, and why not, even create healthy
friction? It means restoring positive interactions that generate
dynamism and energy.

Connection (for weaving new ties). Consideration (among people).
Creativity (to work together to move the world forward). Today,
these three ancestral mainstays find new expressions for creating
sustainable balance.

Lo RN EXET, ARSUBERHEE, KRSHHEHMA TR
M=, SR B, HeMGRETLEET I RAETHERIIMILIF
B, AXMERT, BINLREFEIKR.
BMNYMERZEXUAMHTHRBXNE, ERASBANMIE, EEFERLH
HR, ERALSHENXR, RESERINMEAMNIETSRE, ERN
WHERT—REFHIS! ERKR, EMETEEFEFRRNEN, ZEHEH
X A BE, EERGIERMMR, XZUERAERRENSENENL,
BKE (BEEEEHNAE) . X (ABAZE) . thEH (AFLHEUE
HittREZR) , X, X=NEEHIEARNCE AT RS TERE TH
HIRETR,
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2021 Lifestyle themes

2021 REEFEEHEER

TENDERNESS / SENSITIVE / COCOON /
ECO-CONSCIOUS / APPEASE DAILY LIFE

EM/ B/ BEXNER/ESBIR/ RTEEBELER

15

PAST  BOLID
FUTURE CLASH

A 3Rk Bz &

ESSENTIALS / OUT OF TIME / SPIRITUAL / EXCESS / ORNAMENTATION /
ANCESTRAL / HANDMADE EXPRESSION / EXTRAVAGANCE /

ER/MEZN/ EH/ EE/FIHME ECCENTRIC
BE /AR /RiE/#HR/ER
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TENDERNESS / SENSITIVE / COCOON /
ECO-CONSCIOUS / APPEASE DAILY LIFE

E/GRE/ BEXNER/ESEIR/REAEERE

LI

EELE

01. Zero Waste Luxury
FRBNES R
02. Under-Control Reality
REEFEEZH

When reality feels chaotic, harrowing or op-
pressive, it’s time to tell it differently. Time to

repaint life using gentle, caring, cozy, colorful

filters. Put kindness back on the essential list.
Take care of ourselves and others. Take time

out and concoct comfort-cocoons for regen-
erating. A population of ultra-sensitive souls

keeps bad vibes, fake news and haters at bay.
They've stopped trying to hide their traumas

and wounds and display them valiantly in a

quest to learn how to live with them. Bursting
with personal emotion, a repertoire of bandage

colors, balm-like textures, reassuring nostalgia

and homemade creations helps us re-appropriate

our inner bazaar. From this comes something
more cheerful and luminous, a subtle balance

of soothing natural elements and technology
in slow mode that helps us learn how to com-
municate with our fellow beings.

_

YIS REE —FHE. BEMENN, EHERHM
AREGFT: BRE. XKE. fHE. SENRRER
WeLE, ENEERMEERSIUES L, BT
BCMftA; HEEITERENRE, MRLHE
N BERESENMRA, FBFASRE. BREFEMTR
MAEZISN. MINFBRAEIFA TS, M
EEHMRTHE, HESWASZIE., HHEE
PTARBERHITEXNRMABRFMEISEMR, €%
BAEFPEMEFETRRBRERAL, BERNEE
W ORI F. HRESFEESAMRHETFEY, <
AFENAATREEZEBHRER, BEZEERT—
PR T, RS EIFH S R R,

oy
2

11
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18 BUSINESS OPPORTUNITIES

U TERD WASTE LUXURY

FIRBHEE R

Beginning in the food industry, the anti-waste concept
has reached fashion. And it’s not just about banning such
scandalous practices as burning unsold clothes, but the
whole concept of economizing raw materials. Recycling
strategies and virtuous circles have now reached the world
of luxury. Reconsidering its position on the fringes of the
real world, the ultra-premium sector is also striving to
be irreproachable in terms of ethics and responsibility. It
reapplies its original objective of producing rare, durable
and repairable objects. The notion of upcycling has swung
reuse out of the domain of low-quality products and into
the collections of the major houses. Startups transform

precious leather and fabric scraps. Designers assemble,

reinvent, recreate. A new kind of sourcing is breaking

habits, boosting creativity and adding desirable added value.

FE R ARRER SRR MRBTUFIERITH. XF
NEATIREREREERMNAT, BERXTENTY
FEREEES, REREBSRNREETIEEHANEZR
R, RNFEEHRIURRFENL M R A 5L,
EAEERITIBEESZNFEX—BEELAR, FF&iE
HERBRE, FREPENR, £&HD. MARREE
BIP=m. ARBERNB St AER ARN=RELTH
B, MelElsuEB R EMAMER, witInf]
WXEEHMEABCE, XMHBREHERFUTHE
AR, ReEHNNEEGMIRNE.
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" INDER-CONTROL REALITY

HLEZEEZS

According to UN data, 55% of the world’s population lives
in urban areas, a proportion that is expected to reach
68% by 2050. This has created such widespread noise and
odor pollution that peace and quiet have become new
luxuries. Rather than barricading ourselves against the
hustle and bustle of the city, we need to invent soothing
links between city dwellers and their environment. Create
filters that restore balance, perhaps potions that prompt
wonder... Rather than blocking or isolating we need to
regulate and regain control employing spontaneity and
desire. Inventing everyday extras that filter or cushion;
that are removable, gradual, and possess a gentle, decora-
tive aesthetic. Creating an oasis of calm, not a stressful
desert of isolation.

IRIBIXAEREE, R EE55%MA0EFEH T
X, #iitE 2050 FX— LG EHEAE68%, X5ILT
REMRFMSKER, MESZHAHCSHRATNES
o FAHEEE T RMINE Z 8 61iE —FL B O RYBX
7, MARESMILBACEWTHMIERREFR. tliE
HEETS RS RTINS, BUFIEREF = EATAIZEH. ...,
BNFEMNABALEESNRERATHEREZS, ™
FRHEGMES. (LA EERTINFE-LARE
B RETIRE, BT ERFMASERITE,
GE— N ERNEN, MIESHRETSAREHIDER.

Standing Textiles by Fransje Gimbrere

NEW HEALTRY TEXTILES

MERRS AR

As the increase in food waste goes hand in hand

with the increase of the world's population, surely
we can find innovative raw materials for the textile

industry? This virtuous and desirable tutti-frutti

menu includes pineapple, apple and grape leath-
ers, coconut wool, orange and carrot fibers, milk
protein fiber, and more.

HERMREME, RAOTEEM, &7
EREA G AT B CIFT R R RIIE? XiE
ERMTRARERSEES. ERNEEH
SN WE. ETFMAT NFH. FNERS
HEE,

RHNVENT[“ T[XTll[S by Fransje Gimbrere

MiEZh 4R (Fransje Gimbrere)

What is the future of the mass of textile fibers pro-
duced every year? In her Standing Textiles project,
multidisciplinary designer Fransje Gimbrere re-
thinks the use of textiles in structures composed
entirely of natural and recycled plastic yarns.
Sealed with bio-resin, these delicate, gossamer-
like constructions are extremely resistant and
capable of supporting weight.

SEETEREHLASE, MENEBETL?
£ZF1%11f Fransje Gimbrere #Eib89% 1%
HARMBR, EFEEEASERRFIEILLE
Blebs SR G R, XEBBAMRLIRER
FAEYMEZE, BEERENIKRATIERE
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Baux Acoustic

-, Baux Acoustic Pulj

PURIFYING CURTAINS vy treiq Fresh

B{LER (HeiQ Fresh)

Swiss company HeiQ has invented a solution for
reducing indoor air pollutants, often more con-
centrated than outdoors. No electricity required,
no electronic control units to install; Ikea’s Gunrid
curtain is infused with minerals that purify the

indoor air. The innovative technology uses trans-
mitted ultraviolet light from the sun to transform
harmful particles into components of fresh air.

ERAZRERMEESTEN FEKLTHEIQ
NEZAT —MEBRDENZTSIERIBE
W, ETETIRELR, BFFERKBEFIE
HEE, ERRXEHGunrd BHEIETALA
LEAZSHT MR, XTEFHHEAZH AKX
PT R HR MR, B BRI e =
SHIR S

BAUX ACOUSTIC PANELS

BAUX &

These biodegradable acoustic panels were de-
veloped by Baux in collaboration with a team
of scientists specializing in biomimicry. Made
from a 100% organic plant-based material, they
resemble textured paper and are manufactured
along strict sustainable lines. Applied to the wall,
they act as sound-proofing decoration.

X LT AR AR IR B AR BAUX SRR 5
MERNMAGERFL. ENHE 100% BHLEY
MR, EHUTFHLSUENE, BEdmEH
AR A G, RWERE ERARERIRS
1E AR,
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&%
TENDER & ARTY
FIREASE

A soft, modest harmony of luminous pastels and
natural beiges inspires cocooning. Strengthening
this warm, comforting range are brown and green,
while a metalized gold adds a touch of radiance.

ZRES5ARKREEETN, BRTEHEXN
EEAR, REMEEMRE T XHIRETER,
K E—£EEEFRFEBERE,

ACCENTS
BIAE

Pantone® 11-0107
Pantone 14-1228
Pantone 16-1459
Pantone 18-3916
Pantone 19-1524
Pantone 15-2217
Pantone 15-3508

NSV wN e

BASE
BERE

8. Pantone 17-0133
9. Pantone 16-6216
10. Pantone 14-4002
11. Pantone 17-1223
12. Pantone 17-1418

METALLIZATION
4

13. Pantone 10131C

10

Photo Bloom © NellyRodi
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MATERIALS
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. . . . Toast Design
Seeklng protection against what may sometimes

be an aggressive lifestyle, welcome to a world of
soft sensitivity where materials and their touch
provide comfort and wellbeing.

Soft and cocoon-like: materials are voluminous,
cozy, light and fluffy in angora, foamy polyamides
and wool/acrylic/Lyocell blends. Winter terrycloth
and washed finishes for extra puffy effects. Even
fleece, polar fleece and corduroy qualities are ever
lighter and puffier.
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Urban Outfitters
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Hortensia Chair by Reisinger Studio

Cold Picnic
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PRINTS &
EMBROIDERIES

ENFE R R 55

Focus on hand-sketched motifs featuring still
lifes and naive, gouache floral patterns. As if
improvised, tachist patterns take center stage
with smears, drips and traces, water-colored
landscapes, imaginary gouaches, streaky, uncon-
trolled contours, soft geometrics and rounded
maxi structures.

EEFLRIER, UBMEMEAKHEHD
E, FHEREERKEK. kil K. kE

2. RODITEHKMER. £9F. FFE
KSR, EFRLMERURRERISRES
1, 1HEBEEEMEIE—HE.

Petite Friture

Normann Copenhagen

2LG Studio HKliving Anthropologie
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ESSENTIALS / OUT OF TIME / SPIRITUAL /
ANCESTRAL / HANDMADE

BR/REZI i/ HE/FIEE

T 1H 32 7

01. Premium Traceability
A6 3 B & R

02. Indigo Is The New Black

REIE HER

In our age of globalization and standardization,
it's important to create connections between
human beings, but also between epochs and
cultures, while ensuring that each one has the

space and time necessary to fully express their
treasures. It’s the vital condition for preserving
savoir-faire, ensuring the transmission of tech-
niques and rites, and maintaining ties between

generations. It’s also a way to rediscover the

natural world and protect the environment.
In a new horizontality, consumers shed their
passive role to become active and actors, work-
ing alongside brands to help create a better

world. They demand authenticity, universality,
transparency, sincere commitment and local
manufacturing. In a dual movement, we look
back and reconnect with our origins at the

same time as looking forward to a field of
infinite possibilities outfitted with the best

that technological and space explorations

have to offer. Rebuilding the future, without

renouncing the past.

EXE—NEIRUMIRELBIRHE, BIASAZE
MBERIFEEE, HRMX(LZEEZIBFERT2MIE,
B, EEHBRETABERSREAZAFHIE
=, XEAHANGEKEEME, BRTRAMIL
TR, HRERRXR. SUE—MERARUR
RIPIFNFTE, HEFE— TR ERE EBK
HEAER, FRLEFERROER, SaE—ERNL
E—EXRFHEAMSE N, HEEEREL. ER.
E. BRI EIE. XR—ANEES, #A
FEIBA IR A E X — L B S AR T TR AT
RERIUIELA RIS, EEEX, EERK

|
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) BUSINESS OPPORTUNITIES

U PREMIUM TRAGEABILITY

AT B 3 B9 fh B

With a view to restoring confidence and strengthening

the sense of security, reconnecting with a product’s origin

implies absolute transparency. While traceability is a new
requirement for brands, geolocation also enables them

to develop a more sophisticated, more premium image.
Directly addressing consumers from a pedagogical view-
point, they reveal forgotten cultural references, develop

enriching storytelling and provide meaningful knowledge.
In the textile industry, labels bearing such indications

as “Egyptian cotton”, “Brazilian silk” or “Flemish linen”
function like PDO (Protected Designation of Origin) or

PGI (Protected Geographical Indication) labels and the

“grands crus” of the wine world. They are the hallmarks

of ultimate quality, ennobling materials, multiplying their

symbolic value tenfold and arousing the desire to buy.

ATHREHBEFNED, SHITVEEIRO, MN=REE
APRERELTAER. RIEFEHEN REHHE
R, EEBEMHESHREHE-IEAERRNE
FRR. MIRMEENAEEEREEEE, LT
BALELRWETHXN, FFNFEESHHmE
ZRGBHEBERFELHMIR, HATIAHE "RER
. 'BELA" B BRI SRS
LIUTFPDO (FEA=RIFHRIR) BPGI (tEERIFHRIR)
MELZFEERN "BREFE . IEHPRKRTR
FH@mE, RARSSIMAME, ATUFEHENRIEN
B WEETANBEEIRE.

R

" INDIGO IS THE NEW BLACK

BEEES HEA

Between black that’s become basic (due to its ubiquity) and
disenchanted (synonymous to the apocalypse), and a blue
capable of expressing an infinite number of shades, indigo
imposes its universal language; an Esperanto that weaves
ties between people and cultures. Understated enough to
provide time out from the daily information overload, rich
enough to excite the imagination and unleash creativity,
this faux black possesses a desirable capacity for eternal
reinvention. Its origins conjure haphazardly 17th century
India and the denim boom of the 20th century. It evokes an
image that is distinguished (it's uncommon, singular) and
utilitarian (the color is associated with the work world) all
at once. Traditionally obtained from the indigofera tinctoria
plant, indigo breaks with today’s concerns about chemical
colors and boasts a natural, authentic, responsible attitude.
In fact, this dark shade of blue possesses all the qualities
necessary to reenchant our times.

BRI, MTRB|EAMORPNBESRALR CEME
BziE, fEA—T "BREIEE" , BAXSXURSH
E—iE. ERBEE, S#IEBEAMNMSEIHNAEHBER
Mk, XEBFE, EBHELEANERNMENES, X
=MEFNEE, WHER, LATHERE, ENME
8. ERRFHEEEABREL 17 122022 E 4T
HHER, ERANNRSRATE (FRAMME) R
ER (BeS5TEREEX) . FRRENREEYH
we EZBRTUSAMIXMEEHEHER Ea% B
k. ARMBEESRE. BXLE, XMREGHGBHR
@i, REILERNERMETEA A,

Floor cushions

THE “HARRIS TWEED™ LABEL

"IREHER" #RIR

Since its creation in 1997, the Harris Tweed Authority’s
role has been to protect and promote the authenticity
of this traditional fabric, which in accordance with
parliamentary law, must be “handwoven by the islanders
at their homes in the Outer Hebrides, finished in the
Outer Hebrides, and made from pure virgin wool dyed
and spun in the Outer Hebrides.”

B1997 FREHEM L R/MIUEK, —EBNF
RIPXFEFAMHTREASLE. RFWUSEEN
E, REFRERLA "HIMITERBEEMNBRE
BERPFIHRE, EIMNFHERBEBTHR, HH
ENFERBE SR EMGHLANAEEEH R, "

“NATIVA PRECIOUS FIBER" PROTOCOLE

"MREIB RS Y

Created in 1997, this label guarantees the quality and
traceability of merino wool from the sheep to the shop.
It is one of the world'’s strictest protocoles (covering
animal welfare, environmental responsibility, etc.) and
also one of the most advanced. A unique QR code is
generated for each product, which enables consum-
ers to trace its journey throughout the production
processes in real-time.

"MERRERTHE" RECIET 19975, RIETE
FREENBEIFENRERLTIBHME. XN
il it R RGN Z— (GEEFET.
HEFEE) , HEREENTNZ—. XML
ERAGITRERE—HQRED, EiHEHEE
SR ERER P M A AR,

“TRUE INDIGO™ BY ECCO LEATHER X MooOI

“True Indigo HF{FEREERT"
(Ecco Leather x MOOOQI)

Premium leather manufacturer Ecco partnered
with the MOOOI design studio for its Extinct Ani-
mals line. The resulting “True Indigo” celebrates
natural pigments, traditional dying methods
and the beauty of imperfection in an undeniably
luxurious collection.

=S EHiER Ecco S MOOOL It TIEE S
{EHEH #8754 (Extinct Animals) &%, H%
FAH “True Indigo FFERREERT] H#—1
ELRVPRITHEANGR. T5HHLEE
FikwRBIBRIEE,

DENIM MEETS MARBLE: SOPHIE ROWLEY

L4 FHmia W KER (SOPHIE ROWLEY)

In her “Bahia Denim” upcycling project, New
Zealand born designer Sophie Rowley transforms
denim offcuts into marble-like furniture. Layering
the textiles on top of each other, she bonds them
together using resin and carves the resulting
material into tables and stools that boast unique
mottled effects.

#7170 =% 31)f SOPHIE ROWLEY #EtAY “Bahia
Denim” #AHZBLET EH, BEFMF(FHiD
fRE, HBUERGREALERIRE,
MmN IR —#E, AMBERE, AF
BEZI AR M TG SR M R E.
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il PAST FUTURE HIBRA |

LOLOUR

OUT OF TIME
B a1 Z oh

This powerful palette blows hot and cold. Ex-
pressing this duality are natural, telluric tones
recalling wood, fire and earth combined with the

dark, mineral colors of deep skies and dense rocks. :
Conjuring the cold gleam of stones, metalized
silver adds mineral sophistication. "
FeEASkitRUEKNZANET, UMKE S
KR B A BRARRUXMHWNENE, LATE
BEAERIARSL. KA. iR, FEMXRENEE P, ) ACCENTS
HER. EEREEER TV YNERE, € . BAE
MBI L& H Rk RIRE, :
r : ; ' . Pantone® 14-4110
. L ¥ . Pantone 17-4015
. Pantone 19-4026
. Pantone 19-1331
I . Pantone 19-5411
- - . Pantone 17-5107
. . Pantone 16-5106
h. " ]
- - y BASE
- 10 HEE&
o : 8. Pantone 19-1327
.. 9. Pantone 19-1218
. 10. Pantone 19-3933
I 11. Pantone 19-5220
12. Pantone 19-6026
] N ¥ 1 METALLIZATION
i 44
11
. s 13. Pantone 877C
Ty
1, - »
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MATERIALS

s

As if drawn from prehistory or the bowels of the
earth, almost raw, wild materials appear.

Surface aspects are prioritized and are either
very wild or very mineral in grainy crepes, rustic

i Al e
Eric Gizard-for .'. onde Bochart - -

hemps, patinated leathers, 3D-treated denim, [}
devoré linens and jacquards crackled to resemble e - L
molten lava. # * F
- ' ™
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i PAST FUTURE #1838 A

PRINTS &
EMBROIDERIES

ENFER RIS%

Aallonmurtaja by
A primitive inspiration for designs suggesting L i Lapuan Kankurit
markings, imprints, vegetal matter and aspects
that seem to have been drawn from deep under
the ground (veined marble effects, sedimentary
rock strata, etc.)
Blurry speckled aspects, camouflage jacquards,
halftone or hatched effects, sinuous stripes inspired
by the structure of agates, rocks and geological
strata, flowers, palmettes and camouflage patterns
as if rusted and oxidized by the elements.

REZEHEEITRE, S AKERIEaB

g Rk EWMERMN, FHIERMBERRLE
e —# (FLEEMABANR. NRERE
%) .

BRMEIBE RS, ERIRE, FERMBEHR
R, DHEAMLMHBTHERE, AERRIMER
B&EH, & BE ERBRURGESNE
L&,
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EXCESS / ORNAMENTATION / EXPRESSION /

EXTRAVAGANCE / ECCENTRIC
WE/ SRR/ Rk HR/ER

iRy

01. Virtual Creativity
EHIEIES
02. Division,

The New Age Of Acceptation
i, HERRK

Reviving bonds doesn’t mean only smoothing
out frictions. And on the contrary, some choose
to cultivate clash! Not with aggression, but in
expression. They cultivate a connection with
themselves and others that arouses curiosity,
stimulates imagination, expands boundaries,
invites us to rethink prejudices and the way we

do things, and makes alasting impression on our
minds and times. No apologies. No procrastination.
But with innate coolitude. The aesthetic aspect
is primordial and spotlights bold, flamboyant,
theatrical, avant-garde accents, while exaggerat-
ing the coded norms of elegance. Lines are sharp.
Volumes imposing. The radical design mixes and

scrambles influences, designers and epochs. Color,
forms and attitude prepare a revolution in an

explosion of freedom and spontaneity. And all
with one aim: shake everything up, transform

it all - beginning with ourselves — and reinvent

the world exactly as it should be - extraordinary!

EREFFTAREMERERRE, HR, FLAL
EEEIELHR! XFEENRD, MIRE—H,
EIUTHCSEMANBKRZRE, NS~=EFEFT,
M teB RN, B RRERE, ILHIER
ZHEMRAAREN—RHMEHAN, XERNHE
EMRKABMETTHRANNR, T2 FiE. X
Hrr. HMMAERRIBHEH, EETAT, R
RBEWTAET, WRIZURRE, ATKMFEREXM
TERIARAE. SRTBEM, MERA, HERITEAH
FTEL T SMER. RITIRAR AR, &%, Bk
EBRLMEIRE—IAHES, MEILHRIF—1
Bir: BE—Y, ME—Y—NRNBCSHE —=E
Mt R, R AMEENET —ELIE!
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Hot:Second

i BUSINESS OPPORTUNITIES

UYIRTUAL CREATIVITY

EHIEIES

Avatars that become top models, video games outfitted by
the major luxury brands, smart clothing equipped with
sensors, production methods based on laser precision or
the random nature of algorithms... While the connection
between man and machine isn't exactly new, it's newly
materialized in the home world. Imagine, for example,
a virtual sofa or wallpaper that lets us visualize how it
will look in a room before purchasing. Far from leading
to dehumanization, this boom, resulting from continued
innovation, caters to the current desire for personaliza-
tion and facilitates participatory creation. It also reduces
the production costs related to unsold items and/or stock
issues. In parallel, the booming domains of digital technol-
ogy, gaming, augmented reality, artificial intelligence and
3D-printing inject a new, fresh dynamic. Expanding the
scope of patterns, technology makes it possible to imagine
a neo-bling spirit based on distortions, optical effects and
virtuality that fuses aesthetics and pushes back the limits
of the imaginable.

EMRTRBERIL. SXEEREOETHE. R
REBMERRE. BT B ERASEIEENER
FiEa REANGNSBZENXREETEE— MR
R, EEMHERERGE R —DHHMEE, K
BE—T, EMLSBERALLERNEMIZA, M
BEFALEIENTERS B BT, SMEHART =)Lt
RAESHEAML, EERETYHSHR AN EL
MigE, RENTANERSS6E. EEBEFRE
R R H =R EFERARME L E=REF. 5
LeER, #AIfHE. BRE. FIESE. ATEAEM3DIT
ENERARES L RIUHDERCIENENTHEEN.
BRARYT KT EREERNTRELE EANANSERE—
METHE, XFIRMEMEHEHESKER, X
BHME TEZFBETERIRR.

CEI

" DIVISION, THE NEW AGE OF ACGEPTATION

ok, HEFRK

Today, having a clear opinion and shouting it out loud
and strong has become the norm. For brands, daring
provocation through impactful messages is a way of par-
ticipating in the political and social debate. Marking our
indignation and sharing our views, denouncing the flaws
of the system, positioning ourselves in a divided world
and partnering with society’s agitators helps strengthen
the loyalty of consumers seeking values with which they
can identify. Faced with the urgent need to reform the
world, the strategy consists of sharing convictions and
clearly stating objectives to assemble all that (and those)
involved, even if it means alienating others. Campaigning
for inclusivity, minorities, a culture or the planet involves
an attitude that transcends classic fashion and lifestyle
codes to capture a voice, an energy bursting forth from
the street, and reunite popular culture and the culture
of the elite.

WS, PEEBMR=IFRMA N REHREENA
—MES. MFREKE BTEIEERINERL
HERMAHENES, LERA—MSEREMESH
BHAX, RARNOER. 2FRNOR=. EBHE
HIEERME. BB TX I RFSHIERIASER
REIEAHZRE RV EIE, AT 1S IAR AN EN.
EXEEHFNBEYFEE, RIKBREESZRESH
WIEREBtR, AMCERERSREZFEE, B
EXBEREZESERHARE, XLUFRERME. D
BRAL. LHHIKAIIEE), RFT—MiB8E AR
EAAEFARNENOSE, AMERkAHLERNR
BMfEE, BRITXIBEILEREEER.
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Hot:Second

Studio PMS x Bolon

Studio PMS x Bdjon

THE VIRTUAL EXPERIENCE vy rrot:second

E#UKIE (Hot: Second)

In London, Hot:Second is the first pop-up that lets con-
sumers exchange physical items of clothing for digital
garments. In a glimpse of the retail experience of the
future, consumers can “try on” looks from digital cloth-
ing pioneer designers. After resale and rental, it’s a new
way to challenge the notion of possession.

Hot: Second RIEHE MR IFEBEFE ALY RERIE
B RERIRAE, ERRNSEEREF, HHEET
PUBS MR 3B HiIRITIAsR “KE" R, @iEE
MEEZR, XEWREESH—HOTkEE.

THE DIGITAL PROGESS vy studio pms

HRILIRITRIE (PMS TEE)

Winners of the Frame x Bolon Design Challenge created to
coincide with Dutch Design Week, Utrecht based fashion
collective Studio PMS addressed the notions of overproduc-
tion and sensoriality. Using augmented reality and an app,
they proposed a 100% dematerialized process to imagine
one of one creations, echoing Bolon's Diversity flooring
collection. The studio placed the accent on emotion in
retail via an immersive, personalized customer journey.

“Frame x Boloni& itk &E" MEE — T 545X

B9 PMS TIEE ARt EACMENIESR, filRE T
AR SERNES, MIERBEESERAT—
MR BAEME, BHT—1 100% EMEHMLATTRZ kG
REMER, FHEBEESEEENMELEERELEFPN
1ER%, REIRTHEANT Bolon S#TtiR A 5B SHEM.

STREET-DESIGN by virgit avlon

#11Ei&1t (Virgil Abloh)

Graffiti and brutalist lines compose the concrete furniture
designed “to be skated over” by Virgil Abloh, the cult
designer of Off-White and Vuitton Homme. Exhibited at
the Galerie Kreo in Paris, this “street design”, that pairs a
new, urban language with the desire to address a young,
radically different public, is shaking up traditional art codes.

RASEC L BB R KA R 2k AR T H Virgil Abloh %
THHREE LR A, Virgil Abloh iF 2 Off-White 1 Vuitton
Homme & ZHRAIZITIF, XN EEIRHNTEREER
RBHEHN EERT) R, H—MRNEHES 53t
ERBINBEEGER, BESRENZAMM,

"'I[ M[SSA“[(S) TSH"“ by Carlings

{EETIM (Carlings)

Every day a different message t-shirt... without ever having
to buy a new one! The Last Statement t-shirt by Carlings
has seized upon a “classic pillar of youth rebellion and
reinvents it for the digital age”. The concept consists
of projecting a message dear to the wearer using an
Instagram or Facebook filter onto a white t-shirt for the
duration of a photo.

BRE—EFETREEMTM.... THBIHHT!
Carlings 89 (S® /7R (Last Statement) THI4{ET “
SEARBMEHMERS R, EHENRETTE
B, It SR T E A A L R A A
Instagram 5, Facebook i€ $E 7E H & Tl b5 — %
SHREERIGREEZNER.
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FLAMBOYANT RIGOUR
=

An opulent, majestic palette inspired by couture
colors. Regal gold, intense, sumptuous blues and
flamboyant reds and pinks are combined with the
more understated classical shades of dark green
and cameo pink.

EMEEEEXEMMEGHE, HREKBTF
EREFMENGE, 2X€. SRIE EBW
4. BEHSREARSHREEN XHEHR

BRAESE—E. ACCENTS

A

1. Pantone® 17-0330
2. Pantone 19-5420
3. Pantone 19-4033
4. Pantone 19-3217
5. Pantone 19-1557
6. Pantone 18-1354
7. Pantone 17-0839

BASE
BERE

8. Pantone 14-3710
9. Pantone 19-2311
10. Pantone 19-4025
11. Pantone 19-0608
12. Pantone 15-0000

METALLIZATION
EARE

13. Pantone 10118C

13
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MATERIALS

LZEE

In this reign of allure and prestige, materials
borrow their codes from palace decoration in a
highly ornamental style updated and repurposed.
Maxi jacquards and fancy fabrics, button-padded
velvets, precious braids, colorful faux furs, quilted
surfaces and beaded floral embroideries. Stealing
the show, these materials beg for center stage!

ABRERBBHMEENFE, MRERER
K, TARRABMA, RERIGE,
AORAREAYRIEENGR. ANBEMN
R4, BiihE. REMAEER. 44
REMBREFARGE. BEETE, XEMEK
BT

Khaore Studio

Debbie Lawson

iAude Vincent © NellyR;) i

as Dining Chair
by And Objects

Nico IThlein
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Luxe Blue Cut Velvet Fabric by Designers Guild

Reinaldo Sanguino

B i &
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i BOLD CLASH

PRINTS &
EMBROIDERIES

ENFER RIS%

Btz i
JE

Marble elv*
.l""'byTimoro Beasties

Focus on patterns inspired by elegant bouquets of
flowers, ranging from XXL to the most discreet
(linear volutes on mini damasks, tie jacquards,

waistcoat stripes).

Aristocratic scarf or monogram patterns, classic
tapestries twisted with tags and disturbed by
unexpected combinations for borderline mix
& match effects. Here lighthearted baroque
decoration is mixed with a sense of humor.

EERBAEZET, EnHBREERERT
RIEROER (RRBH. FEERE. AR
DR EMLMERER) .

RESRMEMERAFHER, SHETME
MEAEYE, BIEMHTFERMNASEEN
REMR. XB, BEREMATE LMK
B, iEAREBIEHER.

-
BnF Gallica

0dd Matter Studio Laura Gonzales

7 “F.'

© NellyRodi

HK Living Blue Shaker © NellyRodi
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PAST FUTURE
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BOLD CLASR

B 9% &

MATERIALS
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COZY VELVET
SOFT TOUCH
BOUCLE FURS
WADDED
FEMNRIBYH
fill B SRR
BHEE
— B H#Y

Pantone® 11-0107

Pantone 14-1228

Pantone 18-3916

.
-3 ""l-‘l SN Pantone 19-1524

Pantone 15-2217

"l‘"‘* ' Pantone 15-3508

PRINTS &
EMBROIDERIES

ENTE R R 5

NATURAL & TEXTURED
3D-TREATED DENIM
DEVORE LINENS
JACQUARDS CRACKLED
B%HE REDN
3D ERF1FH
RELZTLHRA
YRR

Pantone® 14-4110

Pantone 19-4026

Pantone 19-1331

Pantone 19-5411

Pantone 16-5106

Pantone 16-6216

Pantone 14-4002

Pantone 17-1223

F
= f*\_'
FLORALS TO MIX
SOFT GEOMETRY
ABSTRACT OUTLINES
CUTE PICTOGRAMS
BAM
FMPMILIMTEZRE
SRR
TEHSEHE

METALLISATION
EARA

BUTTON-PADDED VELVETS
JACQUARD VELVET
COLORFUL FAUX FURS
PRECIOUS BRAIDS
AMBEHRIBH
RIEXIBH
FEAEER
B minE

Pantone® 17-0330

Pantone 19-5420

Pantone 19-4033

Pantone 19-3217

Pantone 19-1557

Pantone 18-1354

Pantone 19-1327

Pantone 19-1218

Pantone 19-3933

Pantone 19-5220

Pantone 19-6026

PLANT FOSSILS
SCREENED EFFECTS
INTENSE LANDSCAPES

LINE-DRAWN
AND STIPPLED MOTIFS

EHMLE

1 it 3R

KRB R
SERAERTER

METALLISATION
AR A

Pantone 877C

Pantone 14-3710

Pantone 19-2311

Pantone 19-4025

Pantone 19-0608

~ Pantone 15-0000
HACKED CLASSICS
GRAPHIC STRIPES
MAXI FLOWERS

METALLISATION
MONOGRAMS &E
ANREZEH
HEENEE Pantone 10118C
ORAEE
RAFE
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VISIT THE LIFESTYLE TREND FORUM AT
Intertextile Shanghai Home Textiles — Autumn Edition
24-26 August 2020

National Exhibition and Convention Center (Shanghai),
Shanghai, China

China Home Textile Association

10/F, No. 18 North Street, Chaoyangmen, Chaoyang District,

Beijing, China

The Sub-Council of Textile Industry, CCPIT

10/F, No. 18 North Street, Chaoyangmen, Chaoyang District,

Beijing, China

Messe Frankfurt (HK) Ltd

35/F, China Resources Building
26 Harbour Road, Wanchai
Hong Kong

hometextile@hongkong.messefrankfurt.com
www.intertextilehome.com

HWiEtENERERITERERX:
TEERRAGARREN BE) @RS
202058 H24-26H
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